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NUMBER OF EMPLOYEES
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PLANT SIZE BY TOTAL EMPLOYEES

TOP 5 INDUSTRY GROUPS

PRODUCT CATEGORIES 
OF INTEREST

1. MACHINING CENTERS

2. TOOLS & TOOLING
3. TURNING & LATHES
4. MILLING, DRILLING, & BORING 

MACHINES
5. CAD / CAM / CIM, SOFTWARE 

AND COMPONENTS, & 
COMMUNICATIONS SYSTEMS 
AND LAN

6. AUTOMATION
7. ADDITIVE MANUFACTURING
8. QUALITY, TESTING, & 

MEASURING AND VISION
9. WORKHOLDING DEVICES
10. GRINDING & FINISHING 

MACHINERY

1. CANADA

2. MEXICO
3. CHINA
4. TAIWAN
5. JAPANINTERNATIONAL

ATTENDANCE

1. ILLINOIS

2. MICHIGAN
3. OHIO
4. WISCONSIN
5. INDIANA

DOMESTIC
ATTENDANCE

POST SHOW REPORT

Machine Shops 
and Contract Manufacturers

Metalworking Machinery and Equipment 
(Includes Metalworking and Fabrication)

Aerospace 
(Aircraft, Space, and Missiles)

Automotive 
and Transportation

Distribution


